
Research the work of graphic designers that interest you. How do they use visual language?
What is it about the work that you admire? Make notes on their work, your reflections on it
and note down aspects of it that you could use as a starting point yourself.

From <https://wordpress.com/post/peterhungerfordgd.wordpress.com/467> 

Famous Contemporary graphic designers Famous historical graphic designers

Saul Bass•

Cipe Pineles•

Massimo Vignelli•

Paul Rand•

Milton Glaser•

Alan Fletcher•

From <https://www.designwizard.com/blog/famous-graphic-designers/> 

Jessica Walsh

As one half of the New York City’s renowned Sagmeister and Walsh, Jessica is a designer that sees A-
List clients such as Jay-Z and Levis vying for her design skills on a daily basis. Her designs are retro and 
vibrant and carry heavy influences from the 1950s. Think Mad Men, with a pop of colour.

sagmeisterwalsh.com

https://www.instagram.com/jessicavwalsh/

From <https://www.designwizard.com/blog/famous-graphic-designers/> 

Jason Santa Maria

To list all of the titles that this influential designer holds would take us all day. His deep love of typography 
and traditional print elements are clearly illustrated within his social media postings.

Although he is not active on Instagram, Jason’s Twitter account is a great peek into the mind’s eye of a 
brilliant graphic designer.

jasonsantamaria.com

https://twitter.com/jasonsantamaria

From <https://www.designwizard.com/blog/famous-graphic-designers/> 

Stefan Sagmeister

The other half of the previously mentioned Sagmeister & Walsh, this Austrian designer counts The 
Talking Heads and Lou Reed as personal friends and clients. When compared to the bright work of his 
business partner, Stefan’s design style is minimalist and uses a more neutral colour palette to create 
amazing designs for an amazing variety of clients.

sagmeisterwalsh.com

https://www.instagram.com/stefansagmeister/

From <https://www.designwizard.com/blog/famous-graphic-designers/> 

Steven Harrington

Take one look at Steven’s out-there Instagram feed and you’ll see why he is hailed as “the leader of a 
contemporary Californian psychedelic-pop aesthetic”. His design style engages and distorts the viewer’s 
perspective and creates amazing talking points, whether they are on the side of a shoe or a traditional 
canvas.

stevenharrington.com

https://www.instagram.com/s_harrington/

From <https://www.designwizard.com/blog/famous-graphic-designers/> 

David Schwen

David’s bright designs often marry mould-like designs and eye-catching animation with everyday 
photography. His razor-sharp humour and years of design experience result in an Instagram account that 
is sure to provide a good pick-me-up if not major design inspiration.If you’re looking to learn from a 
famous graphic design that isn’t afraid to use bold colours, David is your guy.

dschwen.com

https://www.instagram.com/dschwen/

From <https://www.designwizard.com/blog/famous-graphic-designers/> 

Lauren Hom

One of ‘Today’s Most Influential Graphic Designers’ by Creative Bloom, Lauren’s whimsical yet engaging 
typography fills (or rather ticks) all the Instagram boxes of her account. Take one glance at her feed and 
you’ll see why clients like Starbucks, Google and TIME Magazine are scrambling to get her intricate 
typography included in their campaigns.

homsweethom.com

https://www.instagram.com/homsweethom/

From <https://www.designwizard.com/blog/famous-graphic-designers/> 

Lauren Hom

One of ‘Today’s Most Influential Graphic Designers’ by Creative Bloom, Lauren’s whimsical yet engaging 
typography fills (or rather ticks) all the Instagram boxes of her account. Take one glance at her feed and 
you’ll see why clients like Starbucks, Google and TIME Magazine are scrambling to get her intricate 
typography included in their campaigns.

homsweethom.com

https://www.instagram.com/homsweethom/

From <https://www.designwizard.com/blog/famous-graphic-designers/> 

Chuck Anderson

Since opening his own studio (No Studio) at the age of 18, Chuck has clients such as ESPN, Vans and 
Nike grappling to get their hands on his design expertise. His vibrant designs are a perfect illustration of 
how to be a graphic designer in the modern world. Each design draws on real-life, in the moment 
photography that catches the hustle and bustle of everyday life.

nopattern.com

https://www.instagram.com/nopattern/

From <https://www.designwizard.com/blog/famous-graphic-designers/> 

Lotta Nieminen

Lotta is a contemporary graphic designer, originally from Helisinki who has now set up roots (and a 
design studio) in the Big Apple. Her graphics and illustrations show her Nordic roots but with a pop of 
colour that is unmistakably inspired by all things floral and plant-based. Come to her Instagram for the 
graphics, but you’ll stay for the interior design inspiration!

lottanieminen.com

https://www.instagram.com/lottanieminen/

From <https://www.designwizard.com/blog/famous-graphic-designers/> 

A Brief History of 20th-century Graphic 
Design

First being a continuation of the 1890s poster, the European poster of the 

second decade of the century was largely influenced by new modern 

movements such as Cubism and Constructivism. Having a desire for 

expressive and symbolic images, but also interested in the total visual 

organization of the picture plane, designers created a dialogue between 

communicative imagery and design form that generated the energy of 

pictorial graphics. In the years after the World War I, visual arts moved beyond 

the threshold of pictorial imagery towards the invention of pure form. Frank 

Lloyd Wright, the Glasgow group, the Vienna Secession, Adolf Loos, Peter 

Behrens, and other graphic designers, architects, and product 

designers began challenging prevailing notions about form and function. 

The emergence of the Bauhaus allowed for the modern design aesthetic to 

emerge.

In the years after the World War II, aesthetics that dominated the graphic 

design landscape was the International Typographic Style, also known as 

the Swiss Style. Developed in Switzerland in the 1950s, its visual language 

was characterized by cleanliness, readability,and objectivity. Embodied by 

designers such as Ernst Keller, Armin Hofmann, Emil Ruder, Josef Müller-

Brockmann, Max Bill and Otl Aicher, distinctive features of the style were 

asymmetric layouts, use of a grid, sans-serif typefaces like Akzidenz Grotesk, 

flush left, ragged right text, and the preference of photography instead of 

illustrations. In these post-war years, an idea that the good design meant 

good business also emerged. Many famous graphic designers such as Frank 

Stanton or William Golden started creating corporate identity for brands that 

still remain today. By the end of the 1960s, the majority of large corporations, 

but also World’s Fairs and Olympics, adopted design systems. In the second 

half of the 20th century, designers started introducing more personal images 

and pioneered individual styles and techniques. With the arrival of the digital 

age, computer graphic experimentation allowed for the exploration of electronic 

techniques while moving through modern and postmodern design ideas, retro 

revivals, and eccentric work that brought a period of pluralism and diversity

in design.

From <https://www.widewalls.ch/famous-graphic-designers/> 

Saul Bass - The Creator of Iconic Movie Posters

A legend in the world of graphic design, Saul Bass is best known for his design 

of film posters, title sequences and corporate logos. During his 40-year career, 

Bass collaborated with some of Hollywood’s greatest filmmakers such as 

Alfred Hitchcock, Stanley Kubrick, Otto Preminger, Billy Wilder, and Martin 

Scorsese. His iconic 1950s movie posters and motion picture title sequences 

include Psycho, The Man with the Golden Arm, North by Northwest, and 

Spartacus, among others. He was also very successful as a logo designer, 

having designed a plethora of timeless corporate logos in North Americs such 

as Kleenex, Girl Scout, Continental Airlines, United Airlines or AT&T.

From <https://www.widewalls.ch/famous-graphic-designers/saul-bass/> 

Armin Hofmann - The Legend of Swiss Design

A legend of Swiss graphic design, Armin Hofmann is recognized for his 

immeasurable influence on generations of designers. A celebrated teacher at 

Allgemeine Gewerbeschule Basel School of Art and Craft, his teaching 

methods were unorthodox and broad based. His timeless aesthetic was 

characterized by power and elegance of simplicity and clarity. He consistently 

emphasized that design should have a context and meaning, making his work 

a paragon of effective, timeless and thoughtful design. Relying on the 

fundamental elements of graphic form – point, line, and shape, Hofmann 

created a body of work enormously varied – books, exhibitions, stage sets, 

logotypes, symbols, typography, posters, sign systems, and environmental graphics.

From <https://www.widewalls.ch/famous-graphic-designers/armin-hofmann/> 

April Greiman - A Pioneer of Digital Communications Design

During the 1980s, the idea of integrating the computer into design practice was 

intimidating to many. April Greiman was among few visionaries who recognized 

the vast potential of this new medium. She established herself as a pioneer of 

digital communications design, inspiring and encouraging the acceptance and 

use of technology in graphic design and the arts. Curious and fascinated with 

Graphic Designers
01 October 2019 12:46
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From <https://www.designwizard.com/blog/famous-graphic-designers/> 

June Digan

A graphic designer, illustrator and letter from Manila in The Philippines, June uses water-colour and 
pencil drawings to create a colour-gradient posting system on her Instagram. If you’re looking for graphic 
design courses on the art of water-colour then all you need is to watch her timelapses in order to learn 
from a pro!

junedigann.com

https://www.instagram.com/junedigann/

From <https://www.designwizard.com/blog/famous-graphic-designers/> 

hese are the designers who have changed the way graphic design is seen in the 
contemporary world. They are the mavericks, the thinkers, and those who have made a 
difference to design.
Get Adobe Creative Cloud•

01. Chip Kidd

Chip Kidd is best known for his stunning book jackets

Based in New York City, Chip Kidd is best known for his stunning book jackets –most 
notably for seminal publishing house Alfred A. Knopf. Kidd has worked for writers such James 
Elroy, Michael Crichton and Neil Gaiman (among many others).
Jurassic Park is one of his most notable book covers, and in his 2005 monograph he 
explained the thinking behind it: "When trying to recreate one of these creatures, all 
anyone has to go on is bones, right? So that was the starting point...

From <https://www.creativebloq.com/graphic-design/names-designers-should-know-6133211> 

2. Rob Janoff

From <https://www.creativebloq.com/graphic-design/names-designers-should-know-6133211> 

04. Michael Bierut

From <https://www.creativebloq.com/graphic-design/names-designers-should-know-6133211> 

03. Peter Saville

From <https://www.creativebloq.com/graphic-design/names-designers-should-know-6133211> 

05. Massimo Vignelli

From <https://www.creativebloq.com/graphic-design/names-designers-should-know-6133211> 

06. Jonathan Barnbrook

From <https://www.creativebloq.com/graphic-design/names-designers-should-know-6133211> 

07. Kate Moross

From <https://www.creativebloq.com/graphic-design/names-designers-should-know-6133211> 

08. Carolyn Davidson

From <https://www.creativebloq.com/graphic-design/names-designers-should-know-6133211> 

Alan Fletcher - The Father of British Graphic Design

Having developed a spirited, witty and very personal visual style, Alan Fletcher

use of technology in graphic design and the arts. Curious and fascinated with 

everything digital, she explored and inspired the cutting-edge design work that 

places her at the helm of integrated design at the close of the twentieth century. A 

thinker and artist, her transmedia projects, innovative ideas and projects, and 

hybrid-based approach, made her work influential worldwide over the last 30 years

From <https://www.widewalls.ch/famous-graphic-designers/april-greiman/> 

Josef Muller-Brockmann - Developing the Grid System

A legendary Swiss designer, Joseph Müller-Brockmann was influenced by the 

ideas of several different design and artistic movements including Constructivism, 

De Stijl, Suprematism and the Bauhaus. Capturing the essence of Swiss design, 

his work is characterized by the geometric shapes, clean sans-serifs and the 

vibrant colors. Among his most decisive work was the one done for the Zurich 

Town Hall as poster advertisements for its theater production. He had a seminal 

role in the development and use of the grid system in graphic design, a tool which 

is widely used by contemporary graphic designers

From <https://www.widewalls.ch/famous-graphic-designers/josef-muller-brockmann/> 

Paul Rand
Paul Rand could arguably eclipse all the below designers in fame and legacy. The American 
Modernist’s ground-breaking designs for IBM, ABC and the original UPS logos have stood firm 
throughout the century. However, it is his theories on design expressed in his legendary books 
which will stand the test of time. He flipped American advertising on its head when he was 
named Art Director of advertising agency William H. Weintraub & Co, a position previously 
held by the copywriter. Donald Albrecht, curator of the 2015 exhibition on Rand’s work Design 
Is Everything, claimed Rand flipped the approach to advertising on its head. Instead of 
allowing the copy dictate the design, Rand u-turned perspective and made graphic design the 
forefront. “He thought he was bringing art to advertising”.
In essence, Rand is responsible for telling the world that design is, indeed, everything.

From <https://www.route1print.co.uk/design-hub/design-inspiration/20-famous-graphic-designers-who-changed-the-
world> 

Milton Glaser
Milton Glaser is utterly unstoppable in his campaign to be crowned the most celebrated graphic 
designer of all time. His psychedelic approach to the iconic Bob Dylan poster is reflected in his 
more recent approach to the Mad Men titles, and his stylistic direction leaks into his approach to 
typography. Although Glaser warned in his monograph Milton Glaser Graphic Design that he is 
“not a type designer”, his Baby Teeth typeface which was designed for the Dylan poster 
encouraged designers worldwide to experiment with different forms.
His influence is deeply felt of course in the Big Apple, but stretches beyond New York. Not only 
does the napkin on which he originally drafted the I Heart NY logo permanently reside in the 
Museum Modern Art, but in 1976 he also designed the entirety of the restaurant which resided in 
the World Trade Centre, Windows on the World. “I had no idea why it became an icon not only for 
New Yorkers”, said Glaser, “but for the whole bloody world.”

From <https://www.route1print.co.uk/design-hub/design-inspiration/20-famous-graphic-designers-who-changed-the-world> 

David Carson
Texan born David Carson has certainly earnt his right in the Graphic Design Hall of Fame and did 
it with no regard for the rules. Experimental and bold describe his ruthless determination to break 
the mold of typography and magazine design, and inspired a generation of young designers to 
think differently about typography theory.
Clean cut typefaces were scrapped for distorted lettering that challenges the viewer, and his work 
in magazines Ray Gun and Nine Inch Nails are used as works to study on courses around the 
world. However, his most vital lesson is geared towards teaching graphic designers to trust 
themselves. “One of the early criticisms of my work was that it was ‘self -indulgent’” he told Huck 
Magazine, “and I’d say, ‘Hell yeah it is, I’m totally into it, I’m totally absorbed in it, and part of me 
hopes it gets recognised and I wouldn’t want somebody working for me who wasn’t just as into it.”

From <https://www.route1print.co.uk/design-hub/design-inspiration/20-famous-graphic-designers-who-changed-the-world> 

Armin Hoffman
Originally a lithographer, Hoffman soon became one of the most renowned theorists behind 
graphic design that ever lived. A strong current of space and structure frame cultural and social 
issues that helped drive the “Swiss Style” movement. Designers Journal claimed that without 
Hoffman, modern graphic design would be unrecognisable. “The readability and cleanliness of the 
style as well as its asymmetric layouts, use of a grids and sans-serif typefaces have helped define 
how we design today.”

From <https://www.route1print.co.uk/design-hub/design-inspiration/20-famous-graphic-designers-who-changed-the-world> 
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Having developed a spirited, witty and very personal visual style, Alan Fletcher

is among the most influential figures in British graphic design. The fusion of the 

cerebral European tradition with North America’s emerging pop culture in the 

formulation of his distinct approach made him a pioneer of independent 

graphic design in Britain during the late 1950s and 1960s. Through 

expressive typography, bold colors and strong visual language, Fletcher 

changed the way design was thought of, positioning it as a key element to 

businesses. Some of his most famous clients include Pirelli, Cunard, Penguin 

Books and Olivetti.

From <https://www.widewalls.ch/famous-graphic-designers/alan-fletcher/> 

Armin Hofmann

was instrumental in developing the graphic design style known as the Swiss Style. 

From <https://en.wikipedia.org/wiki/Armin_Hofmann> 

The style emerged from a desire to represent information objectively, free from the influence of 
associated meaning. The International Typographic style evolved as a modernist graphic 
movement that sought to convey messages clearly and in a universally straightforward manner. 
Two major Swiss design schools are responsible for the early years of International Typographic 
Style. A graphic design technique based on grid-work that began in the 19th century became 
inspiration for modifying the foundational course at the Basel School of Design in 1908. Shortly 
thereafter, in 1918 Ernst Keller became a professor at the Kunstgewerbeschule Zürich and began 
developing a graphic design and typography course. He did not teach a specific style to his 
students, rather he taught a philosophy of style that dictated “the solution to the design problem 
should emerge from its content.”[5] This idea of the solution to the design emerging from the 
problem itself was a reaction to previous artistic processes focused on "beauty for the sake of 
beauty" or "the creation of beauty as a purpose in and of itself". Keller’s work uses simple 
geometric forms, vibrant colors and evocative imagery to further elucidate the meaning behind 
each design. Other early pioneers include Théo Ballmer and Max Bill. 

From <https://en.wikipedia.org/wiki/International_Typographic_Style> 

The style of design that Hofmann and Ruder created aspired to communication above all else. It showed new techniques of photo-
montage, photo typesetting, experimental composition in general and of course heavily favoured sans 
serif typography. It could be said that Hofmann devoted his entire professional life to bringing 
a creative and artistic integrity to the world of graphic design.
Hofmann’s work, especially his poster designs, always seemed to emphasize an economical and efficient use of colour and typefaces. 
This was in reaction to what Hofmann called the “trivialization of colour.

The style of design they created had a goal of communication above all else, practiced new techniques of photo-typesetting, photo 
montage and experimental composition and heavily favored sans-serif typography.
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Ikko Tanaka - A Best-known Graphic Designer

Neville Brody - Typography Designer

The Font Designer [ Avant Garde ]

From <https://leekarkar.wordpress.com/2015/03/12/swiss-style-graphic-designer-armin-hofmann/> 

Hofmann’s work is marked as 
being primarily based on the 
fundamental elements of 
graphic form; point, shape 
and line. Despite its reliance 
on rudimentary elements it 
fluently conveyed simplicity, 
abstraction and complexity 
simultaneously. The posters 
he designed are considered 
his seminal work which 
accentuated the economical 
use of font and color. 

From 
<https://www.famousgraphicdesign
ers.org/armin-hofmann> 

Saul Bass

   Exercises Page 3    

https://www.widewalls.ch/famous-graphic-designers/alan-fletcher/
https://en.wikipedia.org/wiki/International_Typographic_Style
https://en.wikipedia.org/wiki/Armin_Hofmann
https://en.wikipedia.org/wiki/Schule_f%C3%BCr_Gestaltung_Basel
https://en.wikipedia.org/wiki/Kunstgewerbeschule_Z%C3%BCrich
https://en.wikipedia.org/wiki/International_Typographic_Style#cite_note-5
https://en.wikipedia.org/wiki/Max_Bill
https://en.wikipedia.org/wiki/International_Typographic_Style
https://leekarkar.wordpress.com/2015/03/12/swiss-style-graphic-designer-armin-hofmann/?share=press-this&nb=1
https://leekarkar.wordpress.com/2015/03/12/swiss-style-graphic-designer-armin-hofmann/?share=twitter&nb=1
https://leekarkar.wordpress.com/2015/03/12/swiss-style-graphic-designer-armin-hofmann/?share=facebook&nb=1
https://leekarkar.wordpress.com/2015/02/24/ikko-tanaka-a-best-known-graphic-designer/
https://leekarkar.wordpress.com/2015/03/12/neville-brody-typography-designer/
https://leekarkar.wordpress.com/2015/03/15/the-font-designer-avant-garde/
https://leekarkar.wordpress.com/2015/03/12/swiss-style-graphic-designer-armin-hofmann/
https://www.famousgraphicdesigners.org/armin-hofmann
https://www.famousgraphicdesigners.org/armin-hofmann


Born May 8, 1920
The Bronx, New York, U.S.

Died April 25, 1996 (aged 75)
Los Angeles, California, U.S.

Nationality American

Occupation Graphic designer, title designer, film director

Spouse(s) Ruth Cooper (1938–1960; 2 children)•
Elaine Makatura Bass (1961–1996; his death; 2 children)•

Awards Academy Award, Best Documentary, Short Subjects, Why Man 
Creates (1968)

•

Honorary Doctorate, Otis College of Art and Design(1986)•

Saul Bass (/ˈbæs/; May 8, 1920 – April 25, 1996) was an American graphic designer and Academy Award-
winning filmmaker, best known for his design of motion -picture title sequences, film posters, and corporate 
logos. 
During his 40-year career, Bass worked for some of Hollywood's most prominent filmmakers, including Alfred 
Hitchcock, Otto Preminger, Billy Wilder, Stanley Kubrick and Martin Scorsese. Among his most famous title 
sequences are the animated paper cut-out of a heroin addict's arm for Preminger's The Man with the Golden 
Arm, the credits racing up and down what eventually becomes a high -angle shot of a skyscraper in Hitchcock's 
North by Northwest, and the disjointed text that races together and apart in Psycho. 
Bass designed some of the most iconic corporate logos in North America, including the Bell System logo in 
1969, as well as AT&T's globe logo in 1983 after the breakup of the Bell System. He also designed Continental 
Airlines' 1968 jet stream logo and United Airlines' 1974 tulip logo, which became some of the most recognized 
airline industry logos of the era. He died from non-Hodgkin's lymphoma in Los Angeles on April 25, 1996, at 
the age of 75.[1]

From <https://en.wikipedia.org/wiki/Saul_Bass> 

aul Bass might be the single most 
accomplished graphic designer in 
history. Working in the mid 20th 
century, when the importance of 
graphic design was just on the upswing, 
Bass branded a staggering array of 
major corporations with his iconic, 
minimal designs.
Bell, Kleenex, AT&T? All Bass. For 
about 50 years, if you were looking for 
a clean, thoughtful design that was 
made to last, this was the man you 
called.

Bass’ designs for Bell (1969), Kleenex 
(1980s) and AT&T (1986)

From <https://en.99designs.ch/blog/famous-design/saul-bass-graphic-designer-of-a-century/> 

In the 1940s, Bass left New York for California. He worked mostly 
for advertising until his first major break: a poster for the 1954 film, 
Carmen Jones. The filmmakers were so impressed by his poster 
work, they invited him to design the title credits as well. This turned 
out to be a game changing decision.

Bass’ poster designs for Anatomy of a Murder (1959) and Love in 
the Afternoon (1957)

Bass’ poster designs for The Man with the Golden Arm (1955) and 
Vertigo (1958)
Bass stepped up the sophistication of movie posters with his 
distinctive minimal style and he completely revolutionized the role of 
title credits in films.

From <https://en.99designs.ch/blog/famous-design/saul-bass-graphic-designer-of-a-century/> 

Saul Bass’ Style 
Bass is famous for his use of simple, geometric shapes and their symbolism. Often, a 
single dominant image stands alone to deliver a powerful message. These shapes, as 
well as type, were often hand-drawn by Bass to create a casual appearance, always 
packed with a sophisticated message. His ability to create such a powerful message 
with basic shapes makes the work even more impressive

From <https://www.lifewire.com/profile-of-graphic-designer-saul-bass-1697483> 

he would use with any other design project.
He saturated himself with knowledge of the 
company.

1.

He made sure he understood the vision of 
the company.

2.

He didn’t try to symbolize a point of view.3.

style and voice.

From <https://www.jotform.com/blog/saul -
bass-the-evolution-artist/> 
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Saul Bass’ Style 
Bass is famous for his use of simple, geometric shapes and their symbolism. Often, a 
single dominant image stands alone to deliver a powerful message. These shapes, as 
well as type, were often hand-drawn by Bass to create a casual appearance, always 
packed with a sophisticated message. His ability to create such a powerful message 
with basic shapes makes the work even more impressive

From <https://www.lifewire.com/profile-of-graphic-designer-saul-bass-1697483> 

he would use with any other design project.
He saturated himself with knowledge of the 
company.

1.

He made sure he understood the vision of 
the company.

2.

He didn’t try to symbolize a point of view.3.

From <https://www.jotform.com/blog/saul-bass-the-evolution-artist/> 

Why Man Creates   Oscar Winning Short

Paul  Rand

Moreover, Rand’s graphic genius is also evident from his collaboration with the 
technology giant, Steve Jobs, on the NeXT Computer corporate identity project. The 
logo containing a simple two-dimensional black box presenting the four-letter company’s 
name manifested a visual harmony. Steve Jobs admired Rand’s graphic creativity and 
called him “the greatest living graphic designer.” Besides art direction, he taught at Yale 
University, as a Professor of Graphic Design. Additionally, he wrote several crucial 
works on design such as Design, Form and Chaos, Thoughts on Design and Design 
and the Play Instinct. In his final years he recorded his memoirs and focused on 
designing. At the age of 82, Paul Rand died of cancer in 1996 and was interred at Beth 
El Cemetery.

Enron Logo – Designed in 1996

NeXT Logo – Designed in 1986

into four major principles.

1. “A logo derives meaning from 
the quality of the thing it 
symbolizes, not the other way 
around.”
From <https://en.99designs.ch/blog/famous-design/4-principles-by-paul-rand-that-may-surprise-you/> 

The only mandate in logo design is that they be distinctive, memorable and clear.”

From <https://en.99designs.ch/blog/famous-design/4-principles-by-paul-rand-that-may-surprise-you/> 

Presentation is key

Logo for ABC 1962
Rand placed great importance on the act of 
presenting a design to a client. For each design, a 
designer must tell a unique story that is tailored to 
the client.

From <https://en.99designs.ch/blog/famous-design/4-principles-by-paul-rand-that-may-surprise-you/> 

“Simplicity is not the goal. It is the 
by-product of a good idea and 
modest expectations.”
If you truly understand what a logo is and is not capable of doing, then 
your designs will always have the simplicity that we all celebrate.

From <https://en.99designs.ch/blog/famous-design/4-principles-by-paul-rand-that-may-surprise-you/> 
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IBM Logo – Designed in 1962

ABC Logo – Designed in 1962

From <https://www.famousgraphicdesigners.org/paul-rand> 

modest expectations.”
If you truly understand what a logo is and is not capable of doing, then 
your designs will always have the simplicity that we all celebrate.

From <https://en.99designs.ch/blog/famous-design/4-principles-by-paul-rand-that-may-surprise-you/> 

Massimo Vignelli
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Biblioteca Sansoni

Book Series, 20×12.5 cm each

1963

One of many book series that Vignelli designed for Sansoni, Florence. “We turned the titles 

sideways to introduce large-sized type and reach greater impact at point of sale.” A simple but 

incredibly strong and elegant solution, that was highly innovative for the publishing industry of that 

time. Although based on a schematic layout, the different lenght of the words generate a different 

cover each time. Beautiful and timeless.

Pneumatici Pirelli

Poster, 68×48 cm

1963

One of the greatest masterpieces of the Italian graphic design. A completely pink tyre advertisement 

featuring a young lady that ride a bycicle without hands, communicating a sense of absolute freedom 

and limitless joy. An image of women empowerment to advertise an object which is tipically 

associated with male world.

Studio Verde

Poster, c.70×50 cm

1963

Issued by the City of Milan for a conference about green urban design, held the Museo della Scienza 

e della Tenica (Museum of Science & Technology), Milan.

Notable designer Massimo Vignelli said a designer should only use these 5 typefaces: Bodoni, 
Helvetica, Times Roman, Century, Futura.

From <https://www.google.ch/search?q=Massimo+Vignelli+style&safe=active&source=lnms&sa=X&ved=
0ahUKEwjA0cy7uPvkAhXLKlAKHTgPBZQQ_AUIDCgA&biw=2161&bih=1114&dpr=0.95 > 

Vignelli's design methodology is well documented in many interviews, articles, books 
and videos, but is summarised with particular clarity in The Vignelli Canon, a short book 
he wrote towards the end of his career which with typical generosity he made available 
as a free PDF download.
The first half of the book, with sets out Vignelli's fundamental design principles in no 
more than 40 pages, is one of the clearest guides to the modernist design aesthetic 
available anywhere.
The designer's first objective when beginning a new project, says Vignelli, is to attain a 
clear understanding of the 'semantics' of the task before her: the designer must take 
time to understand the nature of the client and their audience, and how the subject of 
the design will relate to sender and receiver in such as way as to make sense to both.

From <https://www.creativebloq.com/graphic -design/massimo-vignelli-61411897> 

Once the designer is satisfied they understand the meaning of the project, they can 
move on to researching an appropriate 'syntax' for the design, a visual grammar, the set 
of design elements most suitable for the task at hand. In Vignelli's words:
The consistency of a design is provided by the appropriate relationship of the various 
syntactical elements of the project: how type relates to grids and images from page to 
page throughout the whole project. Or, how type sizes relate to each other. Or, how 
pictures relate to each other and how the parts relate to the whole. There are ways to 
achieve all this that are correct, as there are others that are incorrect, and should be 
avoided.
Correct definition of the project's semantics and syntax creates a framework within 
which the designer can exercise his imagination to develop an 'appropriate' design. For 
the professional designer creativity can only come into play within the grid of 
possibilities established through completion of the first two stages in the design process.

From <https://www.creativebloq.com/graphic -design/massimo-vignelli-61411897> 

Vignelli's work is characterised by great simplicity, exhibiting something of the purity of 
religious symbolism: think Orthodox icons, the severity of Reformed church architecture, 
and the austere spaces of Gothic cathedrals.
His graphic design is of particular interest to digital designers, exhibiting a particularly 
pure expression of the modernist typographic principles that inform professional online 
design.
All of his designs make disciplined use of the grid, organising content into modules 
created by the interplay of rows and columns. He makes careful use of asymmetry and 
whitespace to invest his designs with tension and dynamism.

From <https://www.creativebloq.com/graphic -design/massimo-vignelli-61411897> 

https://web.archive.org/web/20090802222223/http://www.vignelli.com/canon.pdf
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32B

Poster, c.100×70

1964

Designed for the International Biennale of Art in Venice. Vignelli cut the letters from a sheet of paper. 

Photo by Aldo Ballo.

Piccolo Teatro

Posters, c.99×34 cm each

1964

Among the best pieces of the Italian graphic design. An excellent example of rhythm within order, 

featuring the “information bands which became a characteristic of our design in the years to follow.” 

The alternance of red and black titles identify the different theaters where the plays took place 

(Piccolo Teatro and Teatro Lirico).

Tredicesima Triennale

Poster, c.100×70 cm

1964

The official poster for the 13th Triennale Exhibition in Milan. Vignelli was in charge for the whole 

identity of the exhibition. He designed the mark, posters, catalog, leaflet, and signage.

Knoll

Logotype

1966

The new logotype set in Helvetica was first paired with the mark designed in 1947 by Herbert Matter 

and later substituted it.
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and later substituted it.

Knoll International

Poster, 82×122 cm

1967

One of the strongest and most beautiful posters in the history of graphic design. Influenced from the 

colorful overprints that distinguish the graphics of Max Huber—a former flatmate of Vignelli—it features 
a simpler and more rigorous geometric layout. Wonderful!

American Airlines

Logotype

1967

Designed with Heinz Waibl at Unimark International. Contrary to what people thought for decades, 

Vignelli didn’t designed the stylized eagle that represented the brand. Indeed, he suggested to use 

the logotype only, set in Helvetica, half red and half blue to symbolize the American flag. I think that 

the true strenght of this graphic identity was precisely the typographic pureness that portrayed the 

company with absolute simplicity and clarity.

Heller Designs, Inc.

Packaging Line

1968

An excellent example of the strenght and clarity of Helvetica. A graphics that needs nothing more.

From <http://www.designculture.it/interview/massimo-vignelli.html> 

April Greiman
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Occupation Designer

Known for One of the first designers to embrace computer technology as a design tool

Notable work Design Quarterly #133: Does it Make Sense?, Pompidou, MOMA, LACMA, SFMOMA, 
1986

April Greiman (born March 22, 1948) is an American designer widely recognized as one of the first designers 
to embrace computer technology as a design tool. Greiman is also credited, along with early collaborator 
Jayme Odgers, with helping to import the European ‘New Wave’ design style to the US during the late 70s and 
early 80s."[1][2] According to design historian Steven Heller, “April Greiman was a bridge between the modern 
and postmodern, the analog and the digital.” “She is a pivotal proponent of the ‘new typography’ and new 
wave that defined late twentieth-century graphic design.”[3] Greiman heads Los Angeles-based design 
consultancy Made in Space.[4] Her art combines her Swiss design training with West Coast postmodernism.[5]

Greiman finds the title graphic designer too limiting and prefers to call herself a "trans-media artist". Her 
work has inspired designers to develop the computer as a tool of design and to be curious and searching in 
their design approach. 

From <https://en.wikipedia.org/wiki/April_Greiman> 

April Greiman's graphic style links American Postmodernism with the rational clarity of the 
Swiss school. Her graphic works, often collage-like, consist in layers of lettering and pictures, 
whose elements seem to float. April Greiman's work shaped the Californian New Wave style. 
In the 1980s, April Greiman soon became aware of the possibilities the new digital technology 
in the form of Apple MacIntosh and Quantel Paintbox would offer design and was one of the 
first to take advantage of them. April Greiman is regarded as one of the most influential 
women graphic artists working in the digital media. In 1982 April Greiman became head of the 
design department at the California Institute of the Arts. April Greiman's book "Hybrid 
Imagery: The Fusion of Technology and Graphic Design" was published in 1990. 

From <https://www.art-directory.info/design/april-greiman-1948/> 

In Los Angeles, Greiman established the multidisciplinary approach that has marked his history 
as an artist, practicing with multiple elements to shape his work. She findedthe errors of the 
process of digitization and printing and integrated them into their jobs.Collaborated with the 
California Institute of the Art (Cal Arts), where she became head of the design department and 
met the photographer Jayme Odgers, who became a significant influence for Greiman.
Together with Jayme they designed a famous Cal Arts poster that would become an icon of 
the New Wave of California. In 1984 he changed the name of the department to Visual 
Communications, since he considered that the term “Graphic Design” limited and conditioned 
the work of future designers.
In 1984, Apple began to introduce the Macintosh as a design tool. The professionals were 
increasingly reluctant to use it in their jobs. Greiman did not hesitate to acquire a model to 
master the tool. With the computer did make his contribution to the Design of the Olympic 
Games of Los Angeles 84, project directed by Deborah Sussman.

From <https://en.agenciatelling.com/april-greiman/> 

Does it make sense?

In 1986 his work Does it make sense? for Design Quarterly magazine # 133 was 
a turning point in his career. He presented his digital work and challenged the 
existing notions of what a magazine should be. He reinterpreted it and instead of 
the 32 pages he turned it into a poster that was folded into multiple layers.

The design consisted of his naked body stretched in a provocative gesture, 
with symbolic images and texts adorning the image. “Greiman reimagined the 
magazine as a poster that folded almost three feet by six feet. The poster should 
be carefully displayed three times, nine times down. It contained a life-size image, 
generated by MacVision, of her naked body in a provocative gesture, adorned with 
symbolic images and text.” The design faced the objective, rational and masculine 
tendencies of modern design.

From <https://en.agenciatelling.com/april-greiman/> 

Chip Kidd

1. First impression counts
Chip Kidd talked about how important the first impression is, in his book 
“Judge This” and in his TED talk. There are two ways to illustrate a concept: 
with clarity and mystery. Clarity means revealing the message all at once. 
Mystery is making the viewer search for the meaning. Kidd’s opinion is that 
the best way to show the message is to combine both approaches in the 
same design.

From <https://blog.flipsnack.com/how-to-design-a-book-cover-chip-kidd-style/> 

2. Read the book before
Before he starts to design a book cover, Chip Kidd reads the manuscript and 
tries to illustrate the main idea of the book. He designs for people, so he 
wants people to get the message of the book. Following his example, you 
should also ask yourself “What does the story look like?” and try to make the 
narrative visua

From <https://blog.flipsnack.com/how-to-design-a-book-cover-chip-kidd-style/> 

3. Understand what the author wants
Being both designer and writer helped Chip understand what authors want. 
Understanding the publishing process from an author’s perspective helped 
him be more perceptive. Of course, you don’t have to be a writer to be able to 
work well with authors. Just try to resonate with the author’s message and 
viewpoint.

Born in 1964 in Reading, Pennsylvania, Chip Kidd is considered one of the most influential 
designers of our time. He entered the world of graphic design via a passion for comic books, 
which has endured throughout the years. Kidd is considered one of the world’s leading experts 
on Batman, and his first major credit as an author and designer was for Batman Collected
(1996), a photographic timeline of Batman collectibles and memorabilia. He’s since gone on to 
design covers for a number of Batman books and comics.

Kidd graduated from Penn State in 1986, where he studied graphic design under renowned 
poster designer Lanny Sommese. After graduating, he moved to New York City to pursue a 
career in graphic design. He was promptly offered a junior assistant position at the distinguished 
Alfred A. Knopf publishing house, where he began to gain recognition for his unique, memorable 
cover designs.
Today, he’s the associate art director at Knopf, and the go-to cover designer for some big name 
authors, including Haruki Murakami, David Sedaris, Donna Tartt, and Bret Easton Ellis.

From <https://www.sessions.edu/notes-on-design/who-designed-it-the-iconic-covers-of-chip-kidd/> 

One of Kidd’s most iconic designs is the silhouette of a T. rex skeleton, created for Michael 
Crichton’s Jurassic Park and Lost World novels. His cover design for Jurassic Park was carried 
over to the 1993 film adaptation, and neither the design nor the movie has lost its crowd appeal. 
Kidd said, “Because the cover was used for the visual identity of the film, it became one of the 
most recognizable icons of the 1990s. My obituary will probably lead off with this and not go 
much further.” (source: 2014 AIGA medalist Chip Kidd)
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3. Understand what the author wants
Being both designer and writer helped Chip understand what authors want. 
Understanding the publishing process from an author’s perspective helped 
him be more perceptive. Of course, you don’t have to be a writer to be able to 
work well with authors. Just try to resonate with the author’s message and 
viewpoint.

From <https://blog.flipsnack.com/how-to-design-a-book-cover-chip-kidd-style/> 

4 Let your hobbies influence you
Chip Kidd is a big admirer of comic books since his childhood. He wrote some 
comics for DC Comics and designed their covers. If you take a look at his 
works you’ll notice the underlying influence of comics. What can you take from 
this? Think about how your passion or hobby could inspire you when you 
design. It will bring a personal touch on your book covers.

From <https://blog.flipsnack.com/how-to-design-a-book-cover-chip-kidd-style/> 

5. Be different
Uninterested in design trends and fashion, Chip Kidd doesn’t design for a 
target audience. He designs for people and anyone will get the message. He 
doesn’t have a style, he has a sensibility. That’s how he creates book covers 
with a sense of meaning. Take a look at the book cover featured below. It’s 
not just unusual, it’s also very suggestive.
When you design don’t think about trends or what is cool at the moment. Dare 
to be different. Dare to be bold. That’s how you will create an unusual book 
cover, one that stands out.

From <https://blog.flipsnack.com/how-to-design-a-book-cover-chip-kidd-style/> 

most recognizable icons of the 1990s. My obituary will probably lead off with this and not go 
much further.” (source: 2014 AIGA medalist Chip Kidd)

From <https://www.sessions.edu/notes-on-design/who-designed-it-the-iconic-covers-of-chip-kidd/> 

From <https://www.sessions.edu/notes-on-design/who-designed-it-the-iconic-covers-of-chip-kidd/> 

Chip Kidd
Chip Kidd, a graphic designer and author, received a 2007 
Cooper-Hewitt National Design Award for one of his 
innovative book covers
image: https://thumbs-prod.si-cdn.com/BydVdd7KcefP-
awuY7bDnIkUsUo=/800x600/filters:no_upscale()/https://public-media.si-cdn.com/filer/Book-cover-
design-by-Chip-Kidd-gallery-520.jpg
The book cover of "Zoobiquity" by Barbara Natterson-Horowitz, M.D., and Katherine Bowers. (Chip Kidd)
By Jess Blumberg 
Smithsonian Magazine | Subscribe 
November 2007 
WEB EXCLUSIVE: Extended Interview

Jenny Holzer •

Related Content

You wear many different hats—designer, editor, writer. For which are you most passionate?
That's an interesting question. Ah, I mean the cop-out answer is I'm passionate about all of them. I think 
one thing was meaningful to me at some point was to turn from becoming a designer to becoming an 
author and I don't mean just a writer, but I mean generating the content as well as deciding what it was 
going to look like. I think that's the thing that interested me the most, whether it's a novel or a book of 
comics. That's what I'm most passionate about is the authorship.
You have designed some 1,000 book covers. How do you keep them unique?
I depend on the writers to not write stale books. I get a sense from reading the manuscript that the 
writer is doing a really good job, so that kind of cheers me on to do the same visually.
What ideas do you try to steer clear of in your book designs?
I try to avoid something that's literal. I did a cover several years ago for the novel My Name Is Red by 
Orhan Pamuk. The title is in blue. But of course rules were made to be broken. I did Cormac McCarthy's 
All the Pretty Horses, and what's on the cover? A pretty horse. But it was showing just the mane, not the 
entire body, as if the horse became a part of the landscape.
What was your most challenging cover to design and why?
A new translation of the New Testament, that was very daunting, but very satisfying because I used a 
photographs by Andres Serrano, who is a very controversial photographer. It was a close-up detail of a 
dead man's face basically, with his eyes half-open. The publisher took a chance and went with it. 
Ultimately, it totally backfired and it was all guilt by association because of this photographer. No 
bookstore would carry it, basically.
Read more: https://www.smithsonianmag.com/arts-culture/chip-kidd-174825161/
#s8Y2p8k5yxTeuxek.99
Give the gift of Smithsonian magazine for only $12! http://bit.ly/1cGUiGv
Follow us: @SmithsonianMag on Twitter

From <https://www.smithsonianmag.com/arts-culture/chip-kidd-174825161/> 

Does marketing or branding ever interfere with or influence a cover concept you want to create?
I'm pretty lucky as far as that goes. Every now and then, somebody from marketing will chime in 
about something or other. And sometimes they're right. But, no, I feel pretty lucky that way. In a 
sense, I'm sort of in an ivory tower.
Does the genre you're covering matter in the design?
The challenge is to subvert the genre basically. It's like what can a crime thriller look like that isn't 
predictable or we feel we haven't seen before? And it's hard. Often, you try and you fail and you 
move on. But I had to redesign the Philip K. Dick's Minority Report and that was an interesting 
challenge. I didn't want it to look like "science fiction," but it should still look appropriate for the 
subject matter.
Read more: https://www.smithsonianmag.com/arts-culture/chip-kidd-174825161/
#s8Y2p8k5yxTeuxek.99
Give the gift of Smithsonian magazine for only $12! http://bit.ly/1cGUiGv
Follow us: @SmithsonianMag on Twitter

From <https://www.smithsonianmag.com/arts-culture/chip-kidd-174825161/> 

Rob Janoff
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Kate Moross

our work’s super colorful – what inspires you?
I guess color is my brand. Why be boring? Why be the same as everyone else? That’s 
the message I tell myself all the time. In the West, everything’s becoming the same –
there’s a homogenization of fashion, design, art and music, and everyone’s consuming the 
same products, wearing the same clothes and desiring the same aesthetics.

From <https://www.moo.com/blog/interviews/kate-moross-on-design-with-a-difference> 

I suppose I would describe my visual style as a combination of structured 
modular geometric graphics and organic psychedelic illustration," says Kate 
Moross, a 22-year-old designer/ illustrator/photographer who can do no 
wrong at the moment. Though Moross started out creating flyers for the likes 
of Klaxons and Mystery Jets, her client list now reads like that of someone well 
beyond her years: Lynx, Pepsi, Cadbury, Sony and Topshop all make an 
appearance. Not only that, she's also launched her own record label, 
Isomorph Records, for which she takes current music and repackages it as 
limited edition art vinyl. She claims it's the world's first art-driven record label.

From <https://www.creativebloq.com/branding/profile-kate-moross-9089244> 

What over-exposed term idea in design do you think needs to be 
challenged? 
I get sick of so many things in design. I think I hate the homogenisation of design – like how everything is 
looking the same – but at the same time I hate people that get too caught up on people copying each 
other. So there’s that weird conflict where I would never promote people copying or indiscriminately 
referencing trends in design, but at the same time anyone that goes “Oh my god, they stole my design!” 
I would just be like uh eye-roll. Get over it. It’s 2017. You don’t own this typeface, you don’t own this 
colour, you don’t own this approach. I just hope the software that we use and the tools we use to create 
design evolve so that we can start to not be limited by them.

From <https://www.itsnicethat.com/articles/kate -moross-university-of-the-underground-miscellaneous-070717> 
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From <https://breedlondon.com/artists/kate-moross/> 
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From <https://breedlondon.com/artists/kate-moross/> 

From <https://breedlondon.com/artists/kate-moross/> 

Chuck Anderson
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https://www.nopattern.com

Stefan Sagemeister

NOPATTERN STUDIO ® / CHUCK ANDERSON
Chuck Anderson (b. 1985) is a Chicago-based artist, graphic 
designer, photographer, and creative director. He began his 
creative studio NoPattern at the age of 18, less than a year after 
graduating high school. Throughout the years, Chuck has 
collaborated with brands such as Nike, Apple, Target, Microsoft, 
the Chicago Bulls, ESPN and publications such as GQ, Nylon, 
Wall St. Journal, and TIME among others. At age 20, he was the 
youngest ever to judge in the Annual Art Directors Club Awards 
and in November 2010 at age 25 was named a Design Icon by 
Computer Arts Magazine. Chuck speaks at conferences and 
schools around the world, having grown to love mentoring and 
teaching young creatives about his work and life experiences. In 
addition to NoPattern, Chuck worked as the Design Director of 
Havas Worldwide Chicago from 2015-2017 and as of 2019 works 
as the VP/Group CD at MKTG Chicago.

From <https://www.nopattern.com/about> 
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Sagmeister studied graphic design at the University of Applied Arts Vienna. He later received a Fulbright 
scholarship to study at the Pratt Institute in New York. He began his design career at the age of 15 at 
"Alphorn", an Austrian Youth magazine, which is named after the traditional Alpine musical instrument. 
In 1991, he moved to Hong Kong to work with Leo Burnett's Hong Kong Design Group. In 1993, he returned to 
New York to work with Tibor Kalman's M&Co design company. His tenure there was short lived, as Kalman 
soon decided to retire from the design business to edit Colors magazine for the Benetton Group in Treviso, 
Italy.[1] 

Stefan Sagmeister proceeded to form the New York-based Sagmeister Inc. in 1993 and has since designed 
branding, graphics, and packaging for clients as diverse as the Rolling Stones, HBO, the Guggenheim Museum
and Time Warner. Sagmeister Inc. has employed designers including Martin Woodtli, and Hjalti Karlsson and 
Jan Wilker, who later formed Karlssonwilker. 
Stefan Sagmeister is a long-standing artistic collaborator with musicians David Byrne and Lou Reed. He is the 
author of the design monograph "Made You Look" which was published by Booth-Clibborn editions. 
Solo shows on Sagmeister, Inc.'s work have been mounted in Zurich, Vienna, New York, Berlin, Japan, Osaka, 
Prague, Cologne, and Seoul. He teaches in the graduate department of the School of Visual Arts in New York 
and has been appointed as the Frank Stanton Chair at the Cooper Union School of Art, New York. 
His motto is "Design that needed guts from the creator and still carries the ghost of these guts in the final 
execution." 
Sagmeister goes on a year-long sabbatical around every seven years, where he does not take work from 
clients. 
He has spent many years designing for the music industry. Several years ago he decided to dedicate 25% of 
his work to the art world, things like books and publications for galleries, another 25% to the scientific 
community, 25% to social causes, and the remaining quarter has stayed dedicated to the music industry.[2]

From <https://en.wikipedia.org/wiki/Stefan_Sagmeister> 

How do you decide when to use a typeface and when 
to use handwriting?
Of course we go with handwriting when the content is 
personal, emotional, and deeply human, but we might also 
go against that and express personal content in 
deliberately cold typography. And vice versa.

For this lecture poster for AIGA Detroit we tried to 
visualize the pain that seems to accompany most of 
our design projects. Our intern Martin cut all the type 
into my skin. Yes, it did hurt real bad. Art Direction: 
Stefan Sagmeister; Photography: Tom Schierlitz.

From <https://creativepro.com/typetalk-the-typographic-expressions-of-
stefan-sagmeister/> 
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